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Abstract
The following research proposal explores a social media application called Instagram and its effects on adolescents’ life satisfaction and well-being. The proposed research will therefore examine the relationship between social media use and quality of life. The role of social media and well-being will be investigated through a proposed cross-sectional survey wherein 100 high school students, including both male and female will answer questions about their social media activity and well-being and life satisfaction. The results of the study may benefit the mass communication field by providing insights into how social media use can have a negative impact on adolescents’ quality of life. 
















The following research proposal explores Instagram content and its effects on adolescents’ well-being and/or life satisfaction. The research will examine different types of elements related to social media channels such as likes, followers, comments and how social media user’s activity in general play a role in adolescents’ everyday life. Previous research has found that active media use is positively associated with depression, anxiety and loneliness due to envy and social comparisons (Mackson, S. B., Brochu, P. M., & Schneider, B. A., 2019). The relationship between Instagram and life satisfaction is investigated through a cross-sectional survey where 80 high school students, including both male and female participants. The results of the study may provide an insight in adolescent’s social media use and how it has an impact on their overall well-being. 
	Instagram is a social media network that was launched in October 2010 and is a platform where users upload and share photos using filters (Hu. Y, Manikonda. L, Shubbaro. K, 2017). Today, the application is being used by millions of people and is one of the most popular social media channels. 
Literature review
	The following literature review discusses social media networks including Instagram, and explains the relationship between Instagram use and its effect on individuals’ mental health. The literature review also helps to further understand the different elements that goes into social media use, such as social comparisons, and motivations for sharing pictures and videos on social media networks. Therefore, the effects on Instagram use and adolescents’ well-being are being addressed. 

RQ: How does Instagram affect adolescent’s well-being/ Life satisfaction?
Social media and well-being 
In order to understand the relationship between social media use and life satisfaction among adolescents, Verduyns model of social media and well-being becomes relevant for this research proposal. The model reviews the consequences of interacting with social with social network sites such as Instagram, for subjective well-being. According to the authors, there are positive relationships between actively using social network sites and social comparisons and envy, which will come to affect people’s well-being negatively (Verduyn, P., Yabarra, O., Resibois, M. Jonides, J. & Kross, E., 2017). In many cases, Instagram users tend to post images, and stories portraying the good times, such as while traveling, eating at restaurants, or hanging out with friends or a significant other. There are also other features available in the application such as likes, followers, and comments, which shows how likable a person might be. Therefore, this model provides information revealing how active social media users tend to experience more negative emotions such as loneliness, depression, and anxiety. Meaning that social media use is positively related to people’s well-being (Verduyn, P., Yabarra, O., Resibois, M. Jonides, J. & Kross, E., 2017). 

H1: Active media use, including posting pictures and/or commenting and liking others posts, is positively associated with people’s well-being/life satisfaction. 
H2: Passive media use, including less frequency of posting, commenting and liking people’s posts is negatively associated with people’s well-being/life satisfaction.
Social Comparison Theory
	According to previous research findings, social comparisons have been identified as a threat to psychological well-being and social media channels has produced a target for social comparison. Social comparison theory explains how people use the information about the behaviors of others to assess their own performance in life (Vogel, Rose, Roberts & Eckles, 2014). When engaging in these behaviors, individuals tend to generate comparative thoughts about body-image, success, and likability. Because of these thoughts, individuals also tend to become more critical towards their self and their own accomplishments, which often times results in people having lower self-esteem. Also, because social media gives the individual control over when and how to share information, this also gives people a chance to selectively compare themselves to others (Vogel, Rose, Roberts & Eckles, 2014).

H3: Higher levels of comparative thoughts leads to lower self-esteem.
Social and Technological Motivations
The growth of social media has led to an increased amount of sharing photos and videos, but people’s motivations for sharing their experiences has changed over time. Today, photos and videos are visual diaries, filled with memories and experiences. Because of the active media use, the uses and gratification theory proposes a purposive use of communication tools, with the goal of gratifying basic cognitive, affective and social needs (Oliver & Nabi, 2009).
Meaning, that people in today’s society posts pictures and videos primarily for social purposes. The overall activity individuals engage in online, fill the needs for self-expression, self-presentation, and also helps maintaining relationships (Oeldorf-Hirsch, A., & Sundar, S. S., 2016). The authors also explain the importance of sharing pictures in order to keep up with the net-work world. Another important piece of the motivations for social media activity, is for people to feel likable and accepted by others, which may lead to negative emotions such as anxiety, loneliness and/or depression (Reer, F., Wai Yen Tang, & Quandt, T., 2019)

H4: Positive motivations for sharing pictures on social media network sites, including maintaining a social life decrease adolescents’ well-being.
Methodology
	In order to examine the hypotheses described above, the proposed research study will look at the impact of social media use and activity, and whether it is positively correlated with adolescents’ well-being and life satisfaction. The cross-sectional survey will consist of statements regarding the participants media use and well-being. In order to see whether participants are experiencing any negative emotions due to their interactions with social media networks such as Instagram, participants answers will be measured through a Facebook addiction scale and a Student Communication Satisfaction scale.
Sample
	100 High school students, in the Midwestern United States will participate in this proposed research study in exchange for course credit. Of these participants, 50% are female and 50% are male, and ranged in age from 14-18. 
Procedure
Participants will be offered to complete the survey in class, upon a guardian’s consent. Once participants arrive to class with their guardian’s consent, the survey will be handed out and collected by the professor. The participants will have a total of 20 minutes to finish the survey. 
Measures
The variables being measured in this study include Instagram activity and well-being. In order to measure these two variables, a Facebook Addiction Scale will be assessed, which will be helpful when testing adolescents’ social media network activity (Graham and Mazer, 2020).
Participants will respond to the following statements using a 1 to 5 scale, with 1 being strongly disagree, 2 being disagree, 3 being neutral, 4 being agree, and 5 being strongly agree: 

· I have a social media network account (Snapchat, Instagram, Facebook, Twitter, TikTok, YouTube) 
· I spend a lot of time on social media everyday
· I spend less than an hour on social media everyday
· The content I engage with on social media affects me in some way
· I like interacting with people on social media (chatting, commenting, liking, posting)
· I feel stressed or frustrated when I am unable to check my social media accounts
 Another scale that will be assessed in this research study is the Communication Satisfaction Scale, which will help the researcher measure participants well-being and whether they are satisfied with themselves and where they are at in life (Graham and Mazer, 2020). In order to measure the levels attitudes towards well-being and life satisfaction due to Instagram use, participants will respond to the following statements using a 1 to 5 scale, with 1 being strongly disagree, 2 being disagree, 3 being neutral, 4 being agree, and 5 being strongly agree: 

· I compare myself to other people on social media
· I have experienced negative emotions/thoughts/experiences after interacting with social media (loneliness, jealousy, depression, low self-esteem etc.) 
· I like when other people give me positive attention on social media (like/ comment your posts, or follow your account)
· I experience a lot of negative feedback on social media
· Who I am on social media describes me as a person 
· I am satisfied with myself 
· I would not want to change anything about my life right now
· I have a high self-esteem
Results
	Once the data is collected, the results of the surveys will be analyzed by the researcher. The results will be based on the scoring of the scales, in order to get an average percentage that relates to the participants levels of social media use and well-being. Once the numbers are calculated, the researcher can look at the hypotheses and research question, in order to examine the results based on the authors own analyses above. 
	The research question will be addressed by comparing the participants responses to the two variables, in order to see if there are any correlations between them. Also, whether there is a positive or negative relationship between social media use and well-being among adolescents’. 
	Hypothesis 1 (H1) and hypothesis 2 (H2) will be examined by analyzing the responses from the first half of the half of the survey, which relates to social media activity, and then compare it to the responses from the second half of the survey, which relates to well-being and life satisfaction. By comparing the two parts, the researcher will be able to address any possible correlations between active or passive media use and overall positive or negative thoughts, emotions, experiences, that will come to affect participants’ overall well-being. I would predict that participants who are more engaged on social media, by checking their accounts multiple times a day, posting pictures, commenting, and liking posts, tend to feel less satisfied with themselves and their life situation. While participants who does not interact with social media on a daily basis, experience more positive emotions, have higher self-esteem and are more satisfied with themselves and where they are at in life.  
	Hypothesis 3 (H3) will be addressed in the same way as hypothesis 1 (H1) and 2 (H2), but will focus more on to what extent participants compare themselves with others on social media network sites, and whether that plays a role in adolescents’ well-being, for example levels of self-esteem and life satisfaction. I would predict that participants who compare themselves to others on social media network sites, tend to have a lower self-esteem and experience more negative emotions like loneliness and depression, meaning they are less satisfied with themselves and their lives. 
Lastly, hypothesis 4 (H4) will also be addressed as described above, but will focus on participants motivations when engaging with social media network sites, for example whether they like positive attention in form of likes, comments, followers, or maintaining relationships through social media applications. In order to compare it to the levels of negative emotions, thoughts, or experiences, such as frustration, stress, or depression. I would predict that people whose motivations are to maintain relationships through social media, such as chatting, and share pictures in order to fulfill social needs, experience more stress and frustration on a daily basis. For example, when not being able to check their social media accounts. 
Discussion
 The findings of this study will contribute to a better understanding of how adolescent’s life satisfaction is being affected by social network sites. Although it will be beneficial to the mass communication field, there are some limitations of this research study that needs to be addressed. 
Limitations
	Considering the fact that this study will take part in a classroom setting during class time, there is a possibility that there might be some absence among students. There is also a possibility that participants might be bias when conducting the survey, for example if they pay enough attention to the questions and realizes what the researcher is trying to analyze. This might limit participants answers and lead to inaccurate results. Another limitation for this research study is causality. Because the study consists of a cross-sectional study, it might be difficult for the researcher to prove cause and effect and time order. Meaning, that there is no evidence that social media use has an impact on adolescents’ well-being and life satisfaction. Lastly, the participants are limited in their answers since the statements are close-ended and does not provide or leave any room for further options or other explanations.
Implications
Although, there are limitations of this research study, it covers a very important area regarding adolescents’ well-being. Therefore, there is a good reason to pursue the study since it will not only provide an insight in to adolescents’ lives, but also be able to find a cause for how they define their quality of life. Even though, similar research has been done in the past by scholars, social media networks have grown a lot over the past few years, as well as the way young adults interact with it. 
Previous research focuses a lot on applications like Facebook, and although Facebook owns a lot of the social media sites out there, newer applications look very different. Today, social media network sites like Instagram and Snapchat has created an environment where people can not only share pictures and videos, but also follow each other, have streaks, and react on what people post. This can put a lot of pressure and stress on adolescents in today’s society, since it reflects on who you are as a person and how “popular” you are (Brunskill, D., 2014). Therefore, this study will help the mass communication field acknowledge these factors that might come to affect adolescents and whether they feel satisfied with themselves or not. 
	Lastly, this research study might help large social media applications like Instagram get a better understanding about the effects on their audience members, and learn more about what kind of environment they are creating online. 
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