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Decline in print media in an increasing digital world

	As there has been an increase in the development of new media and different mediums in which to access content, print has become a less popular way for people to enjoy a wide variety of content such as news, sports and leisure. Many have turned to things such as social media or websites to get the content they often got in the form of print. 
	In an article from The Washington Post titled “A once unimaginable scenario: No more newspapers,” Douglass McLennan and Jack Miles discuss the decline of print in the world and the United States. In the United States, print circulation has declined from around 60 million in 1994 to 35 million in 2018. This decline over a 24-year span has impact a variety of areas related to the field of print news content.
	The first major area that’s been affected by the decline in print media has been the newspaper industry as a whole. 
	The PEW Research Center has done studies on this decline in print and has found interesting results. According to Michael Barthel, the author of this article, there has been a decline in the weekday circulation of newspapers in the form of print and online for the 28th consecutive year in 2016. 
Barthel adds that the Sunday newspaper circulation has declined to its lowest since 1945 for daily newspapers at 35 million and also for total Sunday circulation to 38 million. 
[bookmark: _GoBack]The same article mentions the decline in advertisement revenue for these papers as well. 10 percent of this advertising revenue declined in 2016 for the newspaper industry. This decline affected more than just the advertisements; it affected the revenue as a whole for the industry in 2016.
Another area that is affected from this decline in print directly effects the employees of those papers. 
An article by PEW Research Center titled “Newspaper Fact Sheet,” also outlined the state of newspapers in 2018. In this article, it describes the situation of employees in newsrooms across America. Since 2008, there has been a gradual decline in employees within the industry. In 2017, this became its lowest at 39,210 which was down 15 percent since 2014. 
 This decline in employees in the industry also affects the overall pay to those who remain in the industry. The pay for journalists in 2017 was at $34,000 and for editors it was at $49,000, which has been part of a steady decline for the both.
Elizabeth Grieco, from an additional article from the PEW Research Center titled “Newsroom Employment Dropped Nearly a Quarter in Less Than 10 years, with Greatest Decline at Newspapers,” talks more about decline in employees in news related industries.  
Grieco states that the pool of workers in newsrooms has declined 45 percent from 2008 to 2017. This decline of 45 percent has resulted from 71,000 workers in 2008 to 39,000 in 2017.
A decline in employees in newsrooms across the United States has also been met by the disappearance of some newspapers at the local levels across the nation as well. 
In an article from Time Magazine titled “Local News Is a Vital Resource—But It's Disappearing Fast” by Karl Vick talks about this disappearance in local news. Vick mentions that local news is important to the communities it serves.
“Newspapers are a casualty of the Information Age may qualify as irony, but there are deep veins of tragedy involved, especially for communities that used to have a lot more people paid, by the local paper, to pay attention to what was happening there,” said Vick.
With local papers disappearing, coverage of those areas does as well leaving gaps in news coverage. Vick reiterates the scale of which local news is disappearing.  
“As papers like the Daily News shrink or die, the local is what’s left behind. Even the Times stopped publishing a Metro section,” said Vick.
It’s not only local news that is starting to disappear—some large newspaper companies are even experiencing hits due to a decline in print. 
According to a PEW Research Center article about the layoffs facing newspapers by Elizabeth Grieco, Nami Sumida, and Sophia Fedeli titled “About a Third of Large U.S. Newspapers have Suffered Layoffs since 2017,” from January 2017 to April 2018 36 percent of large newsrooms have been experiencing layoffs. Out of that number, 23 percent were from popular newspapers which had large circulation. 
This decline has impacted both the small and large newspapers across the country as well as their employees. These are a result of changing technology and our culture as a whole.
In an article from The Hill entitled “Demise of Print Newspapers may have Far-Reaching Consequences for Communities and the Nation,” Richard Benedetto discusses the consequences of the print decline in the United States and how this decline affects people as a result.
Benedetto discusses how as a society, we have contributed to this decline in print.
 “Print newspapers are not our top priority anymore,” said Benedetto, “It is much cheaper to place news stories onto a website with the click of a button than to print them on paper. Newspapers require buying newsprint by the ton, ink by the barrel, hugely expensive printing presses and trucks to distribute them, not to mention paying the many carriers needed to deliver them to your home.”
This notion can be seen at the local level in Green Bay, Wis., at the local paper The Green Bay Press Gazette as well. Writer for the paper, Rich Ryman, said that they no longer print their paper in Green Bay. Instead, the paper is printed off site and has to be brought up to Green Bay daily. As a result, the deadline for the news has become earlier—stories are now submitted for production at 4 p.m. Not all stories then make the paper because of this early deadline leaving some important information out of the paper. 
With this decline in local newspapers and employees, some stories and news suffer as a result. 
Benedetto believes that there is less of an appearance of local human-interest pieces within existing local papers. These stories are often ones that create a feeling of community and brings people together. 
Mark Glantz, assistant professor of communication and media studies at St. Norbert College, discusses this idea of local news disappearing in relation to the Green Bay Press Gazette. 
“Gannett in the Green Bay Press Gazette will publish an article about an important topic and they’ll use the version of it that was initially in an Arizona newspaper but that really doesn't tell us how this particular issue applies to our community here in Green Bay so it's useless or far less important or good than it should've been or could have been,” said Glantz.
Many have commented about the decline in print and if it will truly disappear. Benedetto discusses this in his article. 
“Many media analysts believe it won’t be long before print newspapers disappear” said Benedetto, “If it happens, they in large part will be devoured by a voracious horde of online and social media, many of which have little respect for the notion that the first function of news reporting is to present good, honest, factual and relevant information about the community it serves.”
Glantz also commented on the state of print media and believes that the decline in print could very well happen.
“When I think about print as a medium like literally printed things out like a newspaper a book, who cares, I don't care if the physical medium goes away, but there are a lot of good things that organizations who traditionally put their news in print are able to do,” said Glantz “Like the New York Times, The Washington Post, The Wall Street Journal, they do important work for gathering news and they need money in order to gather news, so putting aside the fact that they exist as print newspapers they do important things so if they could continue to do those things in a different medium and with a different economic model—being online—that's great, but it is scary that those organizations are not able to operate the same ways they used to.”
Like Glantz stated, there are digital alternatives to papers that have become the go-to for many. He commented on the idea that there are many subscriptions required to view reputable sources.
“I only have one subscription to a news source, so when I get a piece of news that's linked to The Washington Post I get to look at five articles a month [at the post] and if on the sixth click they want me to pay, I go to some less reputable site for that information” said Glantz “If a media professor [Glantz] isn't going to pay for the subscription even if he [Glantz] knows the importance of good information in a democracy then who the hell is going to pay for that?” 
This notion is becoming increasingly popular where many refuse to go and pay for subscriptions for news and instead go to a free source that may be less reputable. This could result in a greater problem if news becomes exclusive to online and requires paid subscriptions. 
Besides there being access to news on various online websites, social media has had a large impact as well in the consumption of news that would traditionally be in newspapers.
In a journal entitled “Situating the Social Sustainability of Print Media in a World of Digital Alternatives,” Leopoldina Fortunti of The University of Udine, Italy and John O’Sullivan from Dublin City University, Ireland, discuss print media in world with many digital alternatives.
The article mentions that newspapers use a top-down method of communication compared to social media which gives audience the ability to engage more with information by responding to it with comments or sharing it with others. Things such as reposting, sharing to Facebook, retweeting on Twitter and leaving comments. 
Fortunti and O’Sullivan also discuss the impact of digital advertisements compared to print advertisements frequently found in newspapers.
 “As print revenues decline and news outlets pursue audiences based primarily on advertising, digital revenues remain tiny in comparison to the print income they were meant to substitute,” said Fortunti and O’Sullivan, “Amid the rounds of innovation, it has been the tech monopolies, most especially Facebook and Google, who have reaped the rewards, capturing the news system by putting themselves between news producers and media audiences” 
This change in platform additionally impacts the way that advertisers prioritize where to put the bulk of their advertisements. 
A Washington Post article discusses the changes in advertisement from traditional mediums to digital mediums that we currently see in 2019.
In this article “Digital Advertising to Surpass Print and TV for the First Time, Report says” author Hamza Shaban reports on the findings from an eMarketer report.  
“By year end, eMarketer expects companies to spend nearly $130 billion on digital ads, compared with about $110 billion on traditional advertisements, or about 54.2 percent of the ad market vs. 46.8 percent, respectively” said Shaban. 
eMarketer also says that according to its research projections, this spending on digital ads will continue to outpace traditional ads. They also add that based on their estimates, by 2023 these digital ads will have more than two thirds of all of the advertisement spending.
Specifically, these digital ads have the most spending in the area of mobile devices, eMarketer said, totaling more than $87 billion for this year.
With more money spent to advertise on online mediums, it results in less going towards traditional mediums which includes print. 
The article also talks about the top two digital advertisers in the United States: Google and Facebook. The two are expected to maintain their dominance and their combined ad revenue will control about 59 percent of the market, according to the predictions from eMarketer.
Related to the topic of social media and print is how social media sites take news stories into consideration when they are posted.
A study titled “Online news on Twitter: Newspapers’ Social Media Adoption
and their Online Readership” from Sounman Hong of Harvard University discusses the impact that social media is having on news that had been traditionally found in print. 
“Social media sites generally do not rank online news stories. However, search engines or news aggregators create information cascades because they rank information depending on certain measures of ‘popularity’,” said Hong.
This notion of ranking stories based on clicks or ‘popularity’ could have negative impacts about whether or not a news source is reputable or not. 
The PEW Research Center found information related to social media replacing traditional print newspapers in an article titled “Social Media Outpaces Print Newspapers in the U.S. as a News Source,” by Elisa Shearer. 
“Social media sites have surpassed print newspapers as a news source for Americans: One-in-five U.S. adults say they often get news via social media, slightly higher than the share who often do so from print newspapers (16 percent) for the first time since Pew Research Center began asking these questions,” said Shearer.
Shearer mentions what age demographics still prefer print media as their primary news source. She states that print’s popularity only persists among those who are 65 and older. From that oldest age group, about four in ten get news there [from print] often, but no more than 18 percent of any other age group do.
This demonstrates the decline, or lack thereof, of the popularity in print news among its most popular age group. 
Shearer also mentions the popularity of online newspaper/news websites among different demographics.  
“Online news websites are more popular among those ages 30 to 49. About four-in-ten (42 percent) in this age group get news often from websites and news apps. About a quarter (27 percent) of 18- to 29-year-olds get news from news websites, making it the second most commonly used platform for news for that age group,” said Shearer.
Shearer then mentions more about the younger adults and how they consumer news media. 
“For these youngest adults, social media is the most popular news platform – 36 percent get news there often, topping news websites, TV (16 percent), radio (13 percent) and print (2 percent),” said Shearer.
Print is not nearly as popular a medium for younger generations to consume their news from and they would rather access it for free on a social media site where content might not be the most reputable or reliable. 
	On the other side of the argument for print media is the notion that it is not in the decline and it will not die out. 
An article from The New York Times by Margaret Sullivan titled “The Curious (and Vital) Power of Print” discusses the opposing viewpoint that print will actually stay around based on New York Times own findings. 
“As the Times crosses the bridge to a fully digital future, it’s important to remember that today’s passionate print readers are more varied, more numerous and more valuable than conventional wisdom might suggest,” said Sullivan.
Sullivan additionally notes that revenue for the times is impacted by these print readers.
“In 2014 more than 70 percent of all revenue at The Times came from print the biggest share of that is ‘consumer revenue’ from print — almost exclusively, that’s from people who buy the newspaper either with a home-delivery subscription or on the newsstand,” said Sullivan. 
Additionally, Sullivan reports that 23 percent of subscribers to print in 2014 were in their 20s, 30s and 40s. 
Sullivan talked with Roland Caputo, the Times executive in charge of print who said that “Print readers love print, and that sentiment won’t change!” 
Caputo also told Sullivan that The New York Times will “absolutely” be around in print in the next ten years.
 It will be interesting to see if Caputo, who claimed this in 2015, will be right or wrong in 2025 and if The New York Times will still be printing out copies.
As society increasingly turns to more digital mediums and methods only time will tell if as print declines if it will completely disappear or be crafted to suit the growing technological advances in our society.
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