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Abstract
	The following research proposal is going to explore media bias in relation to social bias in college students. The research will look to measure different biases present in today's media and how they individually affect the everyday bias of students at the collegiate level. The results will be measured by breaking 400 students into two different groups, of equal size and demographic,  and given two polar opposite bias media sources to watch and respond to. The results of the study will benefit the mass communication field because it will allow us to gain a better understanding of how today's media is affecting a younger, more technologically dependant generation. 














Media Bias Affecting Social Bias in College Students
	News media has been around long before the invention of radio and television news in August of 1920. However, it wasn’t until this new form of news broadcasting that we were then suddenly able to project certain biases on subjects nationwide. As technology continued to evolve, there was a larger demographic of people that were suddenly exposed to different perceptions of news and the knowledge gap was slowly beginning to close. With the spread of news media across the country, this also led media outlets to begin cultivating larger demographics and spreading their own biases to the general public.
	During the earlier days of news sources, there were usually designated stations that would offer a certain left or right leaning bias. There would also usually be one or two that were more unbiased and presented more of the information of the story rather than a certain frame. However, over the years, the lines between these different biases began to become more and more blurred, leading up to the present day. 
	This research proposal will focus on three different aspects of social media bias and how they affect social bias in college students. We will look at the bias that already exists in the media, the cultivation that they are using through the framing of certain stories, and finally how the biases are influencing the collegiate population.  
Literature Review
	This literature review will be looking to discuss three different aspects that are being viewed through the overall research. The bias that is already found in the news media, being followed by how they have begun to use this bias to cultivate the general population, and finally the overall effects that it has been found to have on viewers of a certain news source. Through these lenses we will see the existing research that has already been conducted. 
Existing Bias
	In order to begin to see where this research could be coming from, we have to make sure that we start at the beginning with the bias that is already present in news media today. In spring of 1993 there was a book that was published that contained an article titled A Guide to Detecting Bias in News Media. Lee and Solomon (1993) proposed, during an older version of journalism, that there was indeed a way to detect the biases that he had seen for himself. These methods have been brought to the modern day to attempt to examine bias that is found in today’s news media. 
Rubenstein (2006) proposes in her own work that there is evidence that people are able to detect a hint of media bias when it comes to how they view media. Through her experiment he is able to put these data points through the “hostile media theory” and comes to the conclusion that people will tend to seek out information that aligns with their own biases. However, I am looking to focus on the first part of their research in looking at whether or not there is an ability to perceive a bias in a media source that is presented to the participants. 
Because of the knowledge of bias existing in different types of media, there is a preconceived notion that we are able to pick this bias out in whatever it is that we are viewing. When given a larger number of sources there may be patterns that are able to emerge in them, but what about when we only have a single source to go off of? The previous research that has been done would be able to suggest that it is possible to determine the bias existing in media today if it in fact does follow the same patterns as previously studied. 
RQ1: Will participants be able to distinguish that there is a bias based on only watching a single source of media?	
Cultivation
	Integral to what this study is seeking to understand, has to do with cultivation theory. The theory says that prolonged exposure to media will slowly change the perception of reality of those watching. There is a short term and long term model to cultivation theory and its explanation of how it influences its viewers. This study is looking at the short term implications of cultivation theory and how it may have an effect on those absorbing the media. Nezvat (2018) proposes that the cultivation of modern day media has the ability to alter people's general perceptions of the world around them. The dangers of this methodology include only exposing users to like minded individuals that causes them to be numb to more critical viewpoints. 
There is other research that discusses whether or not there is a form of mutual trust and reciprocity between the media and those that are the target audience for it. This is described by Bichard, Johnson, Seltzer, and Zhang (2009) when they looked at mainly the influence of social networking sites when it came to political attitudes. They found that media consumption does not necessarily impede on the activities of those consuming it. 
H1: Those that have viewed the left leaning news cast will align more with these views regarding similar situations and vise versa with those that view the right leaning news cast. 
Effect on Viewers
	The main reason for conducting this study is to examine the effects that it would have on consumers and their own biases. Looking more on the conservative side of the conversation, DellaVigna and Kaplan (2007), examined the inclusion of Fox News into the standard cable rotation of US households from 1996-2000. Over the course of the four years, the conservative side gained small advances in the towns where the new media perspective was introduced. The research was unable to conclude as to whether or not these effects were going to be temporary or more of a permanent role. 
	The other side to this argument is that it is actually the mass public that is going to have more of an influence on the bias of the mass media (Barbera, 2019). When it comes to the political agenda that is being set they have found that the public leads the discussion and sets what the media should be talking about. It is then up to the media to decide how to frame the message that they would like to send. Either way we decide to look at these ideas, we are able to see that biases are playing a role in the way that media is able to affect the general public. 
H2: Those who deviate from the views of the news cast that they have just watched will show more aggression 	
Methodology
	In order to answer the research question and hypothesis that have been proposed above, this experiment will examine the effects of a perceived bias on the media source and the general reaction to said media source. This will be conducted as a  
Sample
	For this study I will be recruiting college students that attend not only St. Norbert College, but also the University of Wisconsin Green Bay, through the use of the SONA system that is available to both college campuses. I am expecting to get a sample size of around 400, 200 students from each campus. This will be a form of convenience sampling as well as quota sampling.
Procedure
	The experiment will be conducted over an online survey that will include videos. Once the participants have been selected, we will make sure to have them initial an online form giving consent to take part in the research being conducted. They will then be randomly separated into two different groups, one that will watch a left leaning news cast, and one group who will watch a right leaning news cast of the same story. 
	Participants will be asked to fill out a questionnaire that pertains to whichever media source they viewed. They will also be provided with a transcript of the news cast in order to be able to look back on the views of that source. The questionnaire will be covering their perception of the bias, the platform the media was displayed on, and how they themselves would react to other similar situations.
Measures
	The first variable that is being measured in the study is going to be if they have been able to detect any bias within the news media. This will be measured by using a modified version of the “genuineness” portion of the Organization-Public Dialogic Communication Scale (Yang, 2015). The participants will be asked to respond to the following prompts on a scale of 1-5, 1 being mostly disagree and 5 being mostly agree:
· Is honest in the way they present information to the public
· Is straightforward in how the information is presented
· Genuinely commits to conversations with guests
· Uses guests with different perspectives on issues
	In order to be able to measure how much a bias has been imparted on the participants, the scale that needs to be used is a modified version of the Student Engagement Scale (Mazer, 2012). The questions asked will be assessed using the same scale as that used in the previous section:
· Payed attention to the media until the very end
· This media aligns with my everyday ideals
· This media will benefit the way I view similar situations
· I would take it upon myself to seek more news stories from this source
Results
	Once we have collected the data from the participants, we will look to find the average of their responses in order to see if there is a trend in a certain direction or not. These will relate to whether or not there has been a perceived bias by the participant on the media source, as well as if the viewed media has had any influence on the decisions of participants on further examples.
	Research Question 1 (RQ1) will be measured by taking the averages of the responses to whether or not participants are able to determine if there was a bias associated with the certain media source. I am predicting that because the students are of college age and education level that they will be able to determine that there is a preexisting bias based on the media that they are viewing. 
	Hypothesis 1 (H1) will be measured by taking the average of the questions that are based around how the participants viewed the information that was presented in the news media. I would venture to say that the hypothesis will hold true in that the participants will lean towards the side of the news cast that they have just recently viewed. 
	Hypothesis 2 (H2) will be measured by taking the average response to the reaction of participants based on how strongly they agree or disagree with the perceived bias of the media source. I am predicting that those who would disagree with the news cast will have more aggressive disagreements than those whose views might align with the broadcast, but still disagree with the viewpoint of the media source. 
Discussion
	While this research will be beneficial to being able to see how different media bias can affect the views of those that may not watch it on a daily basis. There will be limitations to the research as well. 
Limitations
	Given that there have been steps to recruit from different types of schools, there is still a chance of having a majority be from one school or the other, thus skewing the results in a certain way. With the smaller sample size combined between the two institutions it might still be difficult to generalize to a greater population. This would have to be combated by expanding the research to other colleges and universities nationwide. There is also the contention of participants already possessing their own biases and preconceived notions on the bias of the media sources being presented to them. Finally there is the limitation of this experiment being conducted in an online setting so it would be difficult to ensure that the participants are actually viewing the media and giving it the thought required of the experiment. 
Implications
	Despite all of the limitations to this study, there is more than enough reason to conduct the proposed study. While there is research out there that has already been conducted on media bias, as well as cultivation theory in social media platforms. I would venture to say that there is a lack of literature on how the bias in the current day media is affecting the younger generation that is supposed to be the future of our nation. This research will furthermore help the average college student identify if they themselves have a bias towards one ideology or another and possibly come up with ways to find more neutral ground on present day issues. 
	When it comes to the media outlets, it would greatly benefit them in their efforts of framing stories. They would be able to see how viewers may perceive them and the way that they are presenting a story, as well as the reactions of those that have that disageance with their viewpoints. 
	When it comes to the communications scholar, this research will help them to identify the resulting relationship that this younger generation has with the news media today.
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