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Description

● What is SNC Insider
○ A resource for incoming 

freshman/parents of incoming students
○ Facebook and Instagram
○ Posted our own ideas/asked for ideas 



SNC Insider: Some Content From Posts



SNC Insider: Some Content From Posts



Why SNC Insider Is Digital Storytelling

● Has all of Alexander’s Principles of D.S.
○ Serial Structure 
○ Personal Presence
○ Social Framework
○ Multiple Proscenia
○ Platform Affordances 



Why SNC Insider Is Digital Storytelling

● Walter Fisher’s Narrative Rationality
○ Narrative Probability

■ Coherent and makes sense
○ Narrative Fidelity

■ Resonates with people



Inspiration 

● How did we come up with the idea?
○ What did we want to know as freshman?
○ Asked others
○ Wanted to build connections/provide support

● Post Inspiration 
○ Tips we thought were helpful
○ Fun ideas/places for people to try out



Audience Engagement

● Facebook
○ Average of 22 likes per post
○ Posts receive more comments than Instagram

● Instagram
○ Average of 23 likes per post
○ Little to no comments on posts







What SNC Insider Accomplished
● Formed a community on Facebook & Instagram

○ Informed 334 group members on Facebook
○ Informed 162 followers on Instagram

● Helped both parents & students at SNC
○ Followers felt comfortable asking questions
○ Followers messaged us saying thank you 

● Accomplished the purpose of SNC Insider
● Had 11/13 posts that were detailed



Is SNC Insider What We Imagined 

● It was more than we both imagined it 
would be!
○ Thought it would get at most 50 followers
○ Reached large audience and got a lot of 

interaction
○ Thought it was just going to be a project



What We Learned

● Canva 
○ Make posts cohesive

● How to accommodate followers’ needs
● How to respond to people professionally
● Sharing Facebook & Instagram page 

○ SNC Parent Group & SNC Instagram Story

 
















