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Our Love. Our Choices. Our Community. 
As the holiday season is approaching many people are inclined to shop from big box companies as a “go to” for present shopping. While these companies thrive, monopolizing over other small businesses, these small businesses struggle to Sell their products year-round. That is why through my ad campaign to promote shopping in our local communities, we can circulate the economy and appreciate the holiday season for what it really is meant for. The idea of community speaks to all but is not applied through where we choose to spend our money. In this paper I will be explaining in depth why I chose this campaign and how it is intended to be perceived by viewers. While the video is short the message is clear. The movement to shop locally is growing as we should grow and learn with it.
For my ad campaign I decided to promote people in our community to shop locally this holiday season instead of shopping at big box brands like Target or Walmart, for presents this year. I think shopping locally is benefiting everybody in the situation because small business owners get a higher profit, locals get presents that are more meaningful and the economy within these towns grow from a better circulation of wealth. It really is the hidden win-win situation. It’s especially beneficial if members of our community don’t know what to give to loved ones. Promoting this idea to shop locally not only helps everybody in our community but it also creates a more stable community in the sense that more opportunities can grow from shopping locally. We can’t force gifts to be the leading source of the Christmas spirit without the love and appreciation of everybody involved. This includes our neighbors who work really hard to create a wonderful community for everyone.
After interviewing some of the locals and small business owners in my community I felt the best way to represent the community is through the people that make our community. I chose to represent these people through a YouTube advertisement to have people think about how they want to show love and appreciation this holiday season. I went around to some of my favorite local small businesses and asked the owners to say their name and describe what their business is. This was a really fun way to connect with the owners, but the real influencers are the consumers, so I also asked random pedestrians that were within the stores why it is important to shop locally and why it’s more valuable in spirit to shop locally. I received many wonderful words of appreciation for the community that we have and how it compares to other communities that struggle to bond through these local businesses. With a small look of how amazing a connected community can be through the cycle of local economic growth the main goal is to persuade people to feel for this type of connection and to contribute to their community in becoming a more dedicated consumer.
Our Love. Our Choice. Our Community. 
         In the campaign itself I try to use pathos to use feeling to persuade viewers into shopping locally. I tried to give a bit of a sad yet hopeful feeling through my video to make others feel that home sick feeling and to apply that to their own communities. I chose a soft yet delicate background Music to complement the videos. I didn’t stress logos (logic persuasion) in my advertisement because I wanted to focus on that feeling factor, using pathos and the use of ethos through the character of the community and the random pedestrians that I interviewed. With that being said in the comments of the video I added some factual evidence about how the cycle of economy benefits from shopping locally to include some of the logos into the campaign. 
Within my campaign I start by leading into the idea of the holiday season and how we as a community are affected by the spirit of this time of year. This message then leads into the body of my campaign which are the interviews and video footage of the area I grew up in. The beginning intro slides set a narrative for what the audience is about to see anticipating the message before the main point is presented. I would say this would be a small privacy campaign that really sets in with the recency of the ending message. I don’t display too much evidence as to why specifically it is important to shop locally but the specifics are within the comments of the video for people who want more of a logos factual approach towards the campaign. Is only a three-and-a-half-minute video but the message is very clear.
The intent for this ad is to give people a better understanding of what the holiday season is about and more how they can really apply themselves to a good cause of where to shop this year. Audiences attitude(beliefs/values) should reflect a more positive community-based thoughtful reflection when watching the video. Majority of people have expressed stress and a disliking towards big box brands especially when considering how many people rely on big box brands for their holiday shopping. This advertisement then enforces the idea to not only shop locally where people are distributed through many stores around the area, but then it is also easier for shoppers to find a more unique item or more thoughtful gift for their holiday season. Many people might be hesitant to purchase from local stores because of their higher prices and the uncertainty of finding gifts that are specific towards the receivers of those gifts. While admittedly the items might be more expensive quality service and the change of a unique spin towards gift giving could be beneficial for everyone.
 	This would also enforce the idea that you get what you get, and you don’t throw a fit and to be grateful for the gift considering the price as well. I personally have never been drawn to the holiday spirit until I lived so close to downtown Appleton. I remember exactly when I was sitting in a coffee shop after the sun had fallen and I looked out on the street full of lights seeing people holding hands and laughing and realizing this is what the holiday season is about. Anyone who tries shopping locally at least once we’ll see how amazing it is to feel connected and how hopeful it makes you feel. I was able to self-persuade/ use judgment theory for myself based on the site of others and I have no doubt that when people experience that type of community, they will feel the same way. To people who believe in Christmas, it’s true what they say when they discuss not the site of Christmas, or the smell, but the feeling of Christmas that brings us all together.
I wanted to use the side of downtown Appleton itself as a peripheral cue (visual persuasion) to show not only how beautiful my community is but how close the stores are. I did this because several of the people I interviewed discussed how they have learned the names and lives of so many people in the area due to getting to know these business owners. The owners of the small businesses have a small community and friendship amongst themselves, and it shows in how they share customers and advise others to go to their neighboring stores. There’s something about the excitement of hitting the town shopping with your friends being outside while cars race past, that makes you feel settled in that environment. There were a few central cues in the description of why it is important to shop locally and how it affects the people in our community, but I really wanted to focus on bringing out that feeling in viewers through the peripherals. One of the main attributes from this video that I wanted to show off are the clips of the layout of these stores themselves. Some stores look more like a clutter of hidden treasures whereas other stores are more organized and welcoming for people to stop by and check out the products. This insight of how these small business owners aren’t only distributors and producers of products, but they are also artists and how they run their store and contribute to the community.
This time of year comes and goes in sparks of hope and excitement. Indulging in the spirit of the holidays by giving back and receiving from our community is what makes this time so special. Shopping locally will benefit the customers through a creative outlet of gift shopping and community building while supporting local businesses and circulating the wealth in our economy. From the voices of our community themselves we hope you consider shopping locally to not only make your holidays great but to build the community into being even greater. Campaign is to push the ignored thought of where we should spend our money this holiday season and to give everyone a chance to make it a tradition for everyone to bond in their hometown. Our love for our neighbors, our choices for how to participate in our community.





