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In the final portion of this family communication class, a project was created to explore
how intergenerational communication, primarily within families, was affected by social media
and technology. In the work on this infographic, a number of discoveries were found out about
that very topic, including but not limited to the safety and security of an individual, the uses it
can have for future generations, and how it can keep relics of the past alive.

The infographic project itself did not have much of a "message," so to speak, mainly
looking into some of the uses that technology has had in the life of older generations. As such, it
only made sense to look into the eldest generations first. The use of technology and
communicating with other members of the family allowed for members of Vietnamese-American
families to be more confident and willing to screen themselves for cancer with their doctors,
even if no members of the family. This then trickled down to the interactions with younger
generations, where the elder generations could feel more attached to their future generations.
After this was a discussion on how that future generation can learn from the past, before finally
discussing how this future technological generation has managed to even revive a nearly dead
language. With a limited ability and eye for graphic design, this became slightly difficult to
properly represent, though the general procession of eldest generation to youngest persists

throughout the infographic.



In general, the process of this infographic shows how there is a continuation of
technology from the eldest generations to the youngest, and how there is always this trickle down
effect of happiness, safety, and security from the eldest to the youngest. Being able to understand
this facet of family communication, both from the process of the infographic project and the

family communication class, allows for this family of people, blood related or not, to continue to

be productive for the world.



