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InEroduction - Lydia

*

Mattel Inc. is a large company who has created many

toys. y
Barbie is still very prominent in today's world and sold
In many stores.

We decided a place to share our ideas could be a
Mattel Convention.




~ Introduction Continued - Lydia

o Body Shaming
o Racially exclusive

o Environmentally Unethical

% We grew up playing with the dolls and wanted to know
more about how they have developed in later years. i




Weaknesses & Limitations in SWOT
Analysis - Emma




Weaknesses & Limitations in Past Ads -
Kat

UNREALISTIC EXPECTATIONS



Advertising Campaign - Kaitlin

o Issue of sustainability -
o Competition of technology




Advertising Campaign

w/ various, races,
sizes, shapes, and
abilities

Allows children to
visually relate to dolls







Advertising Campaign




Advertisement #1: Commercial - Lydia




Advertisement #2: Podeast - Emma




Advertisement #3: Social Media -
Kaitlin

Following | For You

ysername
#hashtag #has

43 Music




Advertisement #4: Owned Media -
Kat




