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I chose to analyze parasocial behaviors, relationships, and interactions during Covid-19 

pandemic for my dissemination project. When I originally started, this analysis was much 

broader because I was looking at parasocial behaviors as a whole instead of narrowing it down to 

one specific area or category of such behaviors. By narrowing it down to parasocial behaviors, 

relationships, and interactions during the Covid-19 breakout, it allowed for more specific 

searches and, therefore, more specific interventions. The research my project draws on is 

cognitive psychology and educational psychology because the purpose is to educate others on 

this new dynamic. My goal was to outline to all people, especially young adults, the impact and 

influence that media members have during a time of discomfort in our lives.  

As I mentioned, the target audience are media users of any age, but especially young 

adults because they are the most prevalent media users, especially social media. I wanted to 

understand and help my peers, and my audiences understand the influence that media members 

might have on us during a difficult time like the pandemic. I created an infographic to help 

highlight the influence of media members during the COVID-19 pandemic. An infographic, I 

felt, was the appropriate way to distribute this information in order to reach the target audiences 

because an infographic can easily be shared using social media. Infographics are also a highlight 

on a topic, which keeps the information brief and concise, therefore, the audiences can read and 

understand with their full attention. Using social media sites such as Facebook and Instagram, I 

can distribute this information to many audiences that will be intrigued to read and learn about 

this dynamic.  

To create the project, first, I had to select a topic, after selecting a topic, I had to figure 

out my audiences and the platform I was going to use to showcase my findings. The findings are 



the reference lists, which is where the information I will be sharing is coming from. The 

reference list was the most difficult aspect of this project for me personally because there are not 

many studies done on this specific topic. Therefore, I had limited sources to choose from, but I 

was able to find eight reliable and credible sources that were scholarly. The scholarly sources, 

although they are scholarly, have not been cited many times, which I am assuming is solely due 

to the fact the pandemic itself is a new topic for researchers, and the dynamic with parasocial 

behaviors is something yet to be fully understood and explained in a research-based format.  

Anyways, I used the eight sources to pull significant information that highlights the 

implications of the two dyads. I was able to find some information to use from each of the eight 

sources, and I noted the findings on my infographic using Canva. Canva is a tool that I am 

familiar with because I have used it in the past before. It's a simple website that allows users to 

create infographics that can easily be transported and easily shared with others. Alongside the 

information I gathered from the scholarly journal articles, I also found photos online to help draw 

more focus, and more importantly clarify and enforce the words. Lastly, I listed my eight 

scholarly sources in American Psychological Association (APA) format at the bottom of the 

infographic.  

Overall, the project went well because I believe I achieved my purpose. My purpose was 

to give an analysis of the influence of media members during COVID-19 and I did that. I created 

an infographic on Canva, which I was able to share on Instagram and Facebook so that my target 

audience members can witness and comprehend the findings. I believe I was able to educate at 

least one person, which is an accomplishment. In conclusion, this project was educational 

because I had the opportunity to dissect a topic that I am passionate about. 
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